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CONNECTING THE WORLD
THROUGH ART, DESIGN
AND CULTURE
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SPHERE IS A ouR S0
. STATE-OF-THE-ART
PLATFORM BASED IN
ASI A, ENCOM PASSING f St o s e

spectrums of life, we deep dive into each matter and elevate everything as
a work of art. We uncover meaningful issues and stories through our

A D I G I I A L WE B S I I E authentic lens and inspire curious conversations, with the mission to

connect the world through art, culture and design.
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# We believe that life’s too short to surround ourselves with anything but
A N D A N A N N U A L the best, from people and businesses who are breaking new ground with

)i ‘ their creations and initiatives, thoughtful cross-disciplinary architecture

' and designs which make our spaces and environments better, unique

QL L E CTI B L E homes and interiors that nourish our souls and tell beautiful stories, to
Y . everything about art. As the great spiritual writer and poet, Thomas
w3 Merton said, “Art enables us to find ourselves and lose ourselves at the
P U B L I CATI O N same time,” we know that art has the ability to heal as well as to change
,‘ the universe.
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ART & CULTURE

ARTIST LUCAS ZANOTTO LAUNCHES HIS
FIRST SOLO EXHIBITION, MOODS, IN
SHANGHAI
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EXPERIENCE REFINED DESIGN
FROM ACROSS THE GLOBE; FROM
INTERIORS IN RESIDENCES AND
GETAWAY HOMES TO THE LATEST
FURNITURE COLLECTIONS FROM
INTERNATIONAL CREATIVES AND
FINE CRAFTSMANSHIP

XC STUDIO CREATES A HOME FOR A POST-
90'S GENERATION COUPLE IN WUHAN, WITH
JUST THE RIGHT BALANCE OF RETRO




ARCHITECTURE

FROM TIMELESS MARVELS, TO
HEAVENLY HOUSES AND
INNOVATIVE STRUCTURES, FIND
SOME OF THE BEST
ARCHITECTURE HERE
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ARCHITECTURE

TIDEWATER GAP FROM WATERFROM
DESIGN IS AN ARCHITECTURAL FEAT
THAT PRESENTS THE SYNCHRONY OF
WAVES AND THE DYNAMISM OF LIGHT
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PODCAST
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< DAYBREAK_INTERACTIVE

daybreak_interactive

kwaifunghin F15fth A #5157

daybreak_interactive Everyone needs a mentor, a teacher like Chi
Wing Lo. An architect and multi-disciplinary designer by profession
and an artist and philosopher by nature, he possesses a... 7 %

daybreak_interactive
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WHAT MAKES A GOOD
CONVERSATION? LOOK NO
FURTHER THAN OUR ART OF THE
CONVERSATION, FEATURING
UNCONVENTIONAL STORIES AND
PEOPLE WHO MOVE AND INSPIRE
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PoDCAST

CHIWING LO REVEALS HIS ETERNAL
PURSUITS
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PoDCAST
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READMORE




DIALOGUES
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< DAYBREAK_INTERACTIVE

daybreak_interactive
Saint-Germain-des-Prés
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sophiesweetinginteriors f1Eftt A 83817

daybreak_interactive Since their establishment in 2004, Kasha
Paris (@abkasha) has created countless living legends for the
Saint-Germain-des-Prés district under the leadership of... &%
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READMORE

WE UNCOVER ANYTHING AND
EVERYTHING ABOUT LIVING A

PURPOSEFUL LIFE
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I I QUALITY, WELL-CONSIDERED AND
I
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daybreak_interactive
Namibia, Africa

SANTA MONICA'S FIRST LUXURY LIFESTYLE
HOTEL MAKES ITS DEBUT

READMORE.
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partimehobby FIEftt A #3587

daybreak_i Experience the joy of amidst the
outrageous beauty of Namibia with Anji Connell
(@anjiconnell_acidplus). Visit SPHERE's digital home to find... €2
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anjiconnell_acidplus Thank you so much. | was very fortunate
to experience such an amazing adventure in the Namib desert
— a nlare I've lanaed to an far <tich a lona time | tharatiahlv



READER

\GEMENT

99% 100% 80%

Are likely to Rate SPHERE's design/layout Search online after reading
recommend SPHERE as excellent about something or
someone in SPHERE

SPHERE BRINGS A CURATED AND DEDICATED PERSPECTIVE TO THE WORLD OF
ART, DESIGN, ARCHITECTURE AND LIFESTYLE, AND ALWAYS DELIVERS A
DISCERNING AUDIENCE WITH A TRUE PASSION FOR THESE REALMS

88% 83% 85%

Are passionate about Say their love of art Have visited to an art gallery,
art and design influences their approach to museum, art fair, or exhibition in
: home and style the past six months
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ARCHITECTURE

SPHERE'’S READERS ARE SET TO LIVE
A QUALITY, PURPOSEFUL LIFE WHERE
THEIR CORE VALUES ARE ALIGNED

53%

FEMALE

41%

MALE

25-34

MEDIAN AGE

90%

OWN THEIR OWN HOME/
PROPERTY/ COLLECT ART

SJOIHAVYdOO0

BARCELONA

PARIS

COPENHAGEN

ITALY




RATE CARD

DESCRIPTION PRICE QUANTITY AMOUNT
STANDARD* HKD42,000 Ads Banner HKD42,000
Publication Period:

e Abilingual advertorial (English and Traditional Chinese) 1 month

° A horizontal ad banner placed above a SPHERE's feature

° A set of 3 designed social media posts
DELUXE* HKD68,000 Ads Banner HKD68,000

Publication Period:
° A bilingual advertorial (English and Traditional Chinese) 3 months
) A horizontal parallax scrolling ads on SPHERE'’s desktop website landing page (please visit
on desktop to see the ads sample in full effect)

° A horizontal ad banner placed above a SPHERE's feature

° A set of 3 designed social media posts
SUPREME* HKD86,000 Ads Banner HKD86,000

° Two bilingual advertorials (English and Traditional Chinese)
° Two horizontal parallax scrolling ads on SPHERE’s desktop website landing page (could choose
between using the same visuals or using 2 different visuals; please visit
the ads sample in full effect)
° A horizontal ad banner placed above a SPHERE's feature
° A vertical ad banner placed under ‘READ MORE’ inside a SPHERE's feature
° A set of 3 designed social media posts

on desktop to see

Publication Period:

5 months

*Please refer to the below pages for desktop ads placement, kindly note that ads sizes and specifications are subject to change



http://sphere-art.com
http://sphere-art.com

RATE CARD

PACKAGE DESKTOP ADS PLACEMENT

STANDARD

A horizontal ad banner placed above a
SPHERE's feature

NILUFAR GALLERY'S FIRST EDITION SHOWING AT
GENIUS LOCI - AN EXCLUSIVE SERIES OF EMOTIVE
EXHIBITIONS
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RATE CARD

PACKAGE DESKTOP ADS PLACEMENT

DELUXE A horizontal ad banner placed above a A horizontal parallax scrolling ads on SPHERE’s desktop /

SPHERE'’s feature website landing page (please visit SPHERE on desktop to

see the ads sample in full effect, placed between ‘ART &
CULTURE’ and ‘DESIGN’ sections)

SPH ——
ERE

NILUFAR GALLERY'S FIRST EDITION SHOWING AT
GENIUS LOCI - AN EXCLUSIVE SERIES OF EMOTIVE
EXHIBITIONS




RATE CARD

PACKAGE DESKTOP ADS PLACEMENT

SUPREME

A horizontal ad banner placed above a
SPHERE'’s feature

NILUFAR GALLERY'S FIRST EDITION SHOWING AT
GENIUS LOCI - AN EXCLUSIVE SERIES OF EMOTIVE
EXHIBITIONS

Two horizontal parallax scrolling ads on SPHERE’s
desktop website landing page (could choose between
using the same visuals or using 2 different visuals;
please visit SPHERE on desktop to see the ads sample
in full effect; first one is placed between ‘ART &
CULTURE’ and ‘DESIGN’ sections, second one is
between ‘DESIGN’ and ‘ARCHITECTURE’ sections)

SPH
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A vertical ad banner placed under ‘READ
MORE’ inside a SPHERE'’s feature

NILUFAR GALLERY'S FIRST EDITION SHOWING AT
GENIUS LOCI - AN EXCLUSIVE SERIES OF EMOTIVE
EXHIBITIONS




PACKAGE SAMPLE OF A SET OF 3 DESIGNED SOCIAL MEDIA POSTS

STANDARD

1930

< daybreak_interactive
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Women in Design
1900 - Today

Women in Design
1900 - Today

SUPREME

RATE CARD

Kindly refer to links here: 4 and



https://www.instagram.com/p/CS_kM53J5MF/
https://www.instagram.com/p/CS_jn0pJe5l/
https://www.instagram.com/p/CS_jaO1p__k/

PARTNER WITH SPHERE

TAKE ADVANTAGE OF
OUR EXPERIENCE,
CURATIONS AND SPECIAL
PROGRAMS AND EVENTS
TO DELIVER AN
UNPARALLELED TARGET
AUDIENCE FOR YOUR
BRAND/ COMPANY

EXPERIENCES AND EVENTS CONTENT

° Exclusive Design Tours, Lifestyle Launches and
Craftsmanship Workshops

° Art of The Conversation Podcast and Expert
Fireside Discussions

° Gallery and Design Firm Tours, Art Talks, Retails
Events and Special Collaborations

Digital, Videography, Social Media
Cross-platform Content Sponsorships
Custom Print Publications

Custom Storytelling

TARGETING

Seasonal months/ dates to coincide with
society calendar and global events



WE SHOWCASE 42 Y
. THE IN ALL OF

OUR LIFESTYLE CONTENT




